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•Fredericia (DK) 

•1200+ deelnemers (werk, school, 

leisure) (Cyclescore +4000)  

•Muenster (D) 

•1200+ deelnemers (middelbare scholen) 

       

•Ljubljana (Sl), Algarve (P), Venice (I), 

Helmond (NL), Amsterdam IJburg (NL) 

 (200 deelnemers ) 

 

•Nieuwe partners 2014 

•Ede (NL) Odense (DK) 
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Direct Marketing Tool 
•Fietsen stimuleren door te belonen 

•Promotie campagne 

•Registreer ritten (of kilometers) 

 

•4 verschillende telmethoden 

•RFID chips 

•App (Android, I-phone) 

•Thuis achter de PC (password) 

•Kilometers (km-teller) 

 

 

 

 



Belonen i.p.v straffen 

facebook.com/BTrackB 

twitter.com/BTrackB 

B-TRACK-B 
w w w . b t r a c k b . e u 

  
PRESENTATION 

5 

Psychologie 
•Positief gedrag belonen 

•per trip! 

•per groep 

 

•Belonen per checkpoint of event 

•Fietsen naar het werk/school 

•Extra trips 

•Doelgroep vergroten 
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The tool allows you: 

•Direct communication: newsletter,    

 questionaire, you have won! etc 

•Communication through the website 

•rall, targetgroups (peer group                

 competition), per checkpoint (location) 

 

•Participants will check their points, prices 
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Lessons Learnt 

•Verschillende doelgroepen verschillende systemen 

•Marketing v.h. fietsen: modal split > 5%  

   voorkeur >15% doel: 10% bewoners, 10.000+ 

• RFID chips => langere campagne => verandering        

 gedrag 

• Peergroups, competitie => BtrackB backbone 

• Nieuwe doelgroepen => App technologie 

• IT ontwikkelingen 

•Participants 

•investors 

‘Troels is a real 

competitor’ 
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